Project WET: Bringing our experience and success to

support corporations

Bringing value to your company by:

Educating the communities where you
operate

Providing direct employee outreach with
connections to sustainability programing

Creating water stewardship opportunities with
social responsibility stakeholders




Enhancing your brand and promoting local engagement

WATER BALANCE IN THE SHOUF MOUNTAINS

‘WATER BALANCE

+12 MCM / Year

ion Cubic Meters/Year

SHARED

Inspire employee engagement and improve
community outreach with customized, branded
materials

Achieve corporate sustainability goals with in-
person and online employee training programs

Turn your employees into “water ambassadors”
through employee leadership, empowerment
and recognition



Project WET has worked with:

Sectors
. Food and Beverage
. Agriculture
. Apparel
. Technology
. Pharmaceutical
. Sanitation and Health

. Mining

. Retail

o Government
Companies

Nestlé Waters and Nestlé



Results and Impact
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Partnering with children’s book publisher Scholastic and the Project WET Foundation,
Levi Strauss & Co. has created an educational program about water preservation
~ reaching approximately 1.5 million American students through classroom-based lessons
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and a conservation-themed sweepstakes.




How we work: Our business model

As your partner in water stewardship,
outreach and branding, we will:

. Consult

. Create

. Implement

. Be part of your team

. Do what it takes to help you be
successful




